Africa: Business Unusual
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fastest growing economies are in Africa
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. Largest &
youngest 122 million people
r I C a workforce | will be added to the workforce by 2020

Fastest growing population
Fastest growing workforce
Fastest growing digital warkforce by 2020

consumer market
600 million 6-7%

internet users in 2025
. Expected GDP growthin
Sub-Saharan Africa by 2020

fast facts

Exponential middle class
growth expected
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31% EE50 2020
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Africa GDP Growth 1990-2030
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Intra Africa Trade

IntraAfrica trade could double to US$400 Billion

Continental preferences
Africa, merchandise exports by region, 2016, $hn

I Primary commodities WM Other
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Source: UNCTAD
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4 Forces Shaping Education in Africa

Huge
demographic
shift

Creating a public
and policy pressure
to improve access,
quality, and
relevance and
creating a greater
resource pool.

Emergence
of a middle

class

Creating demand
from middle class
parents for quality &
accountability in the
education system.

Rapid
urbanization

Transforming
demand for
education through

economies of scale.

Use of
technology

Transforming
learning through
greater internet
access, improving
outcomes and
enabling best
practices.

Source: Caerus Capital




4 Forces Shaping Business in Africa

Economic
Integration

The interconnected
global economy will
see a continued
increase in the levels
of international
trade and capital
flows

Boost in
Exports

Exports are the
primary means to
earn the hard
currency for
imported capital
goods.

Growth in
non resource
sectors

A shift from agrarian
to urban economies,
multiple sectors
contribute to
growth.

Ease of
Doing
Business

Nigeria jumps 24
places in ease of

doing business from
169 to 145 (2017)

Source: WEF and World Bank




Huge Demographic Shift



1960-2050 Projected Population

Many African populations expected to grow more than 10x between 1960-2015
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Demographic Trends in Youth Populations

African countries dominate the list of fastest growing populations

YOUTH POPULATION CHANGE BETWEEN 2012 AND 2025

Poland

timeshighereducation.com
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Source: UN Population Division, British Council




Rapid Urbanization
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Emergence of a Middle Class



The rise of the middle class

?Wi'ﬂ‘@ M ......... i Africans will be aged between 15-24
In 2010 the population of *Tﬁ lnlﬁ w*m .

Africawas 1Tbn. = o 8 o o o o

were T@T’fﬂ Africans are aged between 15-24

considered middle class. By 2060, the population ”
will more than double to 2.6bn

with expected
to be middle class.

“The African middle class has grown by over 2409 in

just over a decade, with 15 million households now
be| ng M | dd | e C | dass. ” Source: African Development Bank 2017
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The Rise of Mobile



Mobile Payments arQ
in Africa U
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China: Emerging Market for African Students

The number of African GROWTH OF AFRICAN STUDENTS IN CHINA
students in China has jumped

in the last few years.
l WYy W African students B Growth (%)

China has the fastest 50,000 15
declining population, and 40,000 1
therefore can manage to
support the influx of 30,000 9
students.

20,000 6
There are currencly more fee- 10,000 3
paying African students in
China than students on 0 0
scholarship. source: University World na ' NE e ' 09 G A0 M4 M0 M2 MA4
Nows 2017 P- Source: University Wor 03 ‘04 '05 ‘06 07 08 09 10 11 12 13 14 15

Source: QZAfrica
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Africa Payments Landscape



Mobile Money has been hailed as a revolutionary innovation
promoting Financial Inclusion:

The most obvious types of inclusion relate to the following

opportunities all available via the mobile phone

Improved access Price Credit, Employment
to markets information services and opportunities

Flywire



2022: BOOM OF THE MOBILE
in Sub-Saharan Africa

MOBILE

Total Mobile traffic

2016 -
0,3 EB/month

2022 D
3,2 EB/month

CAGR @

|

Mobile subscriptions
2016 720 million
2022 1030 million

CAGR @

Smartphone subscriptions

2016 260 million
2022 800 million

AGR

NUMBER OF
10T DEVICES 2022

+38%

MOBILE
PENETRATION 2022

105%

@ VueTel ltalia
o 0 s e Commamny

GOING MOBILE

The Global Findex shows mobile

banking may help historically unbanked

regions gain financial access.

§

2/3

OF ADULTS
worldwide without an
account cite lack of money
as the obstacle to use of
formal financial services.

1/3

OF ADULTS

also blame the cost of
opening and maintaining
an account or the banks
being too far away.

- 16%

In Sub-Saharan Africa, where traditional

banking has been hampered by

transportation and other infrastructure
problems, mobile banking has expanded

to 16% of the market.

SUB-SAHARAN AFRICA

Adults reporting using a mobile
phone for money transactions:

SUDAN . 52%
GABON . 50%
ALGERIA ‘ 44%
CONGO, REP. ' 37%
somau W) 34%
asana B 31%
wiksTan 29%
ucanoa 27%
ancown B 26%



Africa and Asia Are Embracing Mobile Payments
Forecast: mobile payment users (in millions)

Asia/ Africa North Europe Latin Middle
Pacific America America East

StatiSta E @SB‘?%F%"S’ns @ @ Source: Gartner

The Statistics Portal




In 7 of Africa’s Leading Economies, 1/3
of Mobile Users Pay with their Phones

MOST COMMON USES OF CELL PHONES IN AFRICA, EXCLUDING PHONE CALLS

100% -
80%,
80% -
60% - 3%
40% N I 30% 21(7
o 19% 179
20% 7 I . 14% 149,
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Text Picture &  Payments Political Social Get Health Job Hunting Consumer
Video News Networking Info Info



Nigerian Payments Market: key opportunity Drivers

2014 2020
Rising Electronic >50 million >500 million
Payment Adoption Non-ATM transactions covering POS, web, and Mobile and POS payments are projected to

mobile payments. Annual non-cash payment
transaction per inhabitant is very low (<1)
compared to similar markets (India is <6).

Increasing Issuance of ~>48 million

Payment Cards Estimated number of active cards issued in
Nigeria as of 2014. This number is expected to
grow at CAGR >20%.

have the fastest annual growth rates at over
80%. Mobile is expected to drive overall growth
of electronic payment transactions.

>155 million

An estimate of 160-200 million payment cards
(including reissuances) will be produced
between 2015 and 2020. However, innovations
in payment technologies may diminish the
need for physical cards.

“Nigeria’s external reserves to hit 3 year high of US $35 billion.”

Source: Central Bank of Nigeria




N igeria: Key Developments over the last 2 years

MA.LI \

Easing of the Foreign
Exchange demands in
Nigeria.

Increase in electronic
payments in Naira
(visa, MC and Bank
Transfer).




Nigeria: Improved Balanced of Payments Position

FOREIGN TRADE STATISTICS
Import and Export - Q4 2016

Import fell to } m US6.4 Billion

S ! m QoQ 4.9 Billion GBP

Q4 had the first fall in import
since Q1 2016

Export Rose to

O N2.98tr Rise Quarter-on-quarcer IR RPRCTIIITNS
Q4 had the third consecutive rise ? 6'1 Bllllon GBP

in export since Q1 2016 : Rise Year-on-Year




THE FINTECH ECOSYSTEM IN NIGERIA

cashenvzy Quucktellerf 5§implePay £3c24
v Ao payhtfitude ©Cyiaiter @ Peyvihcaptue

AEULA CREDIT

SLIMTRADER Lidyafgt W PAYPAD.
53 RenMoney RISUSU-AI o rnsqct reriita

— A

KongalPay = paystack

Vg \
Auiplify [g) nairabox ‘.« POga

Aot Bl POy N ba by

fo piggybankng VoguePay

&5 creditdirect

© CowryWise
¢ Cocreatit

Fflywire



- More that 27 million formal SMEs in developing countries of
which 39% are underserved

- Ghana::SMEs represent 92% of all local businesses, providing
up to 85%of manufacturing jobs in the country and contributing
about 70% to the countryd€™s GDP

- Nigeria:37 million SMEs employed about 60 million people and
account for about 48% of the countrya€™s GDP.

- South Africa: 2.2 million SMEs, about 1.5 million of them in the

informal sector.

Morroco: 93% of Industrial Firms and represent 90% of the

countries GDP

Kenya: SMEs constitute 98 % of all business , create 30 % of

the jobs annually as well as contribute 3 % of the GDP.

Source: World Bank, IFC, Africa Renewal 2017



COMESA Making up a third of Africa, the vastness of COMESA should be complemented with its dynamism
and high trade growth. Intra-COMESA exports of goods have risen from $1.5 billion in 2000 to about $10

billion in 2016, excluding small scale (informal) trade estimated by UNCTAD and
ECA to be about 40% of total trade

“There 1s an alarming disconnect between what small Rapidly changing fintech landscape
businesses.wantzand-what.banks-deliver.”

\\\\} ; g ’ g — ~g s

T e\
] L]
O 2% L) 70% Q 68% %)) 40%
of SMEs would switch to a
bank or Fintech that shows have NO contact with their are happy to look elsewhere want adi\;ce; fo ‘l’mlb“sm:: g i I * . : g ’n‘\ o
more effectively + grow N . ' sda Need helg MV tion & Need help t
an understanding of their bank relationship manager for financial services plamm;g - %-) faste %’ age conf hx, l

business
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Key Takeaways

African
student
population
will continue
to increase

Investment
in road
shows
(British
Council / US
lvy Leagues)

Payment
options for
Africans have
iIncreased
driven by
mobile

African
students are
life-long
CEIEES

“Go digital or

go home.”
Gartner student
acquisition via
social media -
450% ROI of
Facebook
advertising

African
students pay
cash or save
throughout
their lifetime

Fflywire

Expected Change in Social Ad Spending According to
Advertising Professionals Worldwide, by Platform,
Dec 2016

% of respondents
Facebook
= 40 27% 8% 28%
27% 37 1% 24%
28% 6% 48%
34% I 43%
29% 6% 59%

M Increase W No change ! Decrease M Not relevant

Note: in the next 12 months; numbers may not add up to 100% due to

rounding
Sowrce: CiickZ intelligence, “The State O/MWW 2007
sponsored by Marin Software, Feb 27, 2017

224615 www eMarketer
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